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2A period of transition

For NTO’s/ DMO’s
in the Netherlands:

For the tourism sector in 
the Netherlands:

For all European 
tourism stakeholders:



3Policy makers need (more) relevant data

• More (open) data and statistics
• Data on ‘new’ topics like sustainability & travel, resident benefit, etc.
• Relevant KPI’s: how do we measure our success?

New questions and topics lead to new data needs

Our mission is to provide relevant data 
and insights for all parties within the 
tourism and recreation domain, resulting 
in better-founded (policy)choices.

How to organise this?



National Data Strategy

1. Key/ basic data available:
• standardised data sets
• on the right (regional) level
• standardised research methods & 

definitions

2. Innovation in data
3. Organising & financing
4. Network collaboration
5. From data to insights to implementation
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5 Pillars
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5New metrics: State of Destination Netherlands

Visit the 
dashboard:



6How to measure balance?

• Data & Development Lab project
• Search for data and indicators on 

impact of tourism and capacity

We need clear frameworks, 
standards and datasets to work with
these kind of models.

Valuable tourism is to work on balance



Key challenges

 the availability of data in time series (regular 
updates)

 creating benchmarks (on EU level)
 developing new metrics measuring the impact 

of tourism
 standardisation in definitions and data 

collection
 getting the data out there
 making sure policy makers use and interpret the 

data in the right way
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We should work on:
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