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#Goal

To become a global hub for tourism data & intelligence
to support the Portuguese tourism industry



#Ambition

“(…) providing the right data at the right time to the 
right people so that they can make the right decisions.”



#Challenge

To integrate all relevant tourism data sources in one
single platform

To explore new sources of data to promote data-driven
innovation



ROADMAP TO A DATA HUB
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ROADMAP TO DELIVER
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WE ARE WE NOW?

+25
Dashboards to corporate

management

+336K
Year PageViews

+170
Dashboards available

+57K
Users last year

+30
Data Sources

+20
Themes

25
International Markets

OpenData
Markets covered



#Lessons?
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Thank You!

sergio.guerreiro@turismodeportugal.pt


	Slide Number 1
	Slide Number 2
	Slide Number 3
	Slide Number 4
	Slide Number 5
	ROADMAP TO A DATA HUB
	ROADMAP TO DELIVER
	Slide Number 8
	Slide Number 9
	Slide Number 10

