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Data-driven Tourism
Management

Objective of the project
• Seeing / understanding precisely what is going on in the sector

• Predicting

• Making impact studies (ex post and ex ante)

Defining data Collecting data Setting up models / 

tools

Creating self-

learning models Automatization

Completing ad hoc 

data requests
Database processing

In the form of regular reports

Conducting unique, 

topic-specific research

Making reports



SOURCE OF DATA

National Tourism Data 

Supply Centre (NTDSC)
Data from tourism 

applications
Search

Cell phone data Expenditures Online cash register data

Social Media Listening International 

research

Airport data



AI BASED DECISION MAKING





FORECASTING



SELECTION, ALLOCATION, MARKETING EFFECTIVENESS



PRE-BOOKING ALERT SYSTEM



REPORTING SYSTEM



IGYUTAZUNK.HU



NTDSC COMPASS

• PRE-BOOKINGS

• COMPARISON BETWEEN 
CATEGORIES

• SOURCE MARKETS



Thank you for your attention!
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